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REsearch LAbs for TEaching journalists





	THE PITCH
· Brief overview
· Timing


	OBJECTIVES:

· What are you trying to accomplish?

· What are the desired outcomes?


	ELEVATOR PITCH/STORYLINE:

· This is the top-down view of the story you’re trying to tell

· What are the research issues, social dynamics and external trends coming together to make this story timely?

· What else has the lab done that plays into this story? 

· Why is your story an integral part of bigger issues?  What is the news?
· Put yourself in the shoes of the media/audience – why is this interesting now?

STORY BACKGROUND:

· What are the exact roles of each researcher and the goals of each lab?

· What is your strategy for explaining research to the media and general public?

· Has your target outlet published similar stories in the past? What are the likely dynamics with your story?



	KEY MESSAGES:

· 3 messages 

· 1 sentence for each


	COMPETITIVE LENS/DIFFERENTIATION:
· Why is my story different from the competition?

· How does my story challenge the status quo?



PITCH  ON A PAGE:

Top 5-10 questions and expected answers.  Be concise and use soundbites from your story where appropriate.
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